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Some facts about Radio in Finland 2012

• This was Year One of the new licence period (2012-2019) for 

private radios
• Larger listening area for Radio Nostalgia and Bassoradio 

• Radio City started in Capital area, and spread to Tampere, Turku, Oulu 

and Jyväskylä

• Renewal of Yle Puhe content
• Eg. broadcasting sporting events

• Sanoma bought Metroradio 
• SuomiPOP, GrooveFM and MetroFM became part of Nelonen 

radioportfolio

• KRT365: From January 2012 radio listening has been surveyed

on an everyday basis.



National Radio Survey (KRT)

• Population: 9+ aged Finnish and Swedish speaking people

• 20 regional diaries
• Preprinted channel lists

• Ongoing 7-days survey

• Monthly sample of ca 1500 persons
• 2012 yearly national sample: 18.426 persons 9+

• Subscribers: Yleisradio Oy, RadioMedia and MTL (Media agencies)
• Almost all Finnish radio stations are part of the subscriber pool

Kansallinen Radiotutkimus, Finnpanel Oy
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Daily and weekly reach during 1991-2012
Total population 9+ years



Weekly reach for radio stations 2009-2012
Total population, 9+ years

%

Source: Finnpanel Oy, Kansallinen Radiotutkimus 
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Radio reaches 80 % of the Finnish population on a daily basis
Total population 9+ years
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Most listening is still to traditional FM-radio
Total population 9+ years

Radio in mobile:           36 %           46 %              55 %           57 %          64 %                   69 %                       

Weekly reach of Spotify 10 %

(October 2012)
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Listening by quarter-hours on weekdays 2012
Total population 9+ years

Radio’s  ‘prime time’ is 9 hours a day - at least a million listeners between 7:15 – 16:30.



Content in radio on weekdays 7.15 – 16.30:

9
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Daily listening time during 1991-2012 
Total population 9+ years

2007: Launch of Radio Rock and Radio Aalto

2003: Yle Radio Suomi, YLE Radio 1, YleX

1999-2000: New radios (Iskelmä, Sävelradio, Groove, SuomiPop),

NRJ get a larger listening area

1997: Launch of Radio Nova

1994-95: First seminational radios (Classic, KissFM)

1990: Radio Suomi, Radiomafia, Yle:n Ykkönen

2012: Bassoradio ja Nostalgia

get larger listening areas
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Daily listening time during 1999-2012

By age group
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Recordings add up to 9 % of total listening time in 2012
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Highest listening share:

NRJ                     NRJ YleX Radio Nova                                   Yle Radio Suomi


