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2022
Daily listening

time

2 h 23 min

Weekly reach for 
radio: 87 %

4,4 million 
Finns 

Source: National Radio Survey, annual report 2022 (total population, 9+) #Radiovuosi2023



Daily listening
time

2 h 23 min

= weekly 16 h 41 min

Source: National Radio Survey, annual report 2022 (total population, 9+) #Radiovuosi2023

2022

9–24 yrs 55+ yrs
3 h 45 min/day1 h 52 min/day

25–54 yrs
42 min/day



n % population

All 9+ 20 437 100 5 036 867

9–14 yrs 1 298 7 373 702

15–24 yrs 1 310 12 604 288

25–34 yrs 2 257 14 706 358

35–44 yrs 3 367 14 710 189

45–54 yrs 3 062 13 657 652

55–64 yrs 3 509 14 716 087

65+ yrs 5 634 25 1 268 591

Data collected 
from 20 000 individuals
− 145 000 days of listening

Source: National Radio Survey, annual report 2022, n = 20 437
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9–24 yrs

Highest reach:
Radio Suomipop, YleX, Radio Nova

25–54 yrs

Highest reach: 
Radio Rock, Yle Radio Suomi, 
Radio Suomipop

55+ yrs

Highest reach:
Yle Radio Suomi, Yle Radio 1, Radio Nova

9–24 yrs

Highest reach:
Radio Suomipop, LOOP, Radio Nova

25–54 yrs

Highest reach: 
Radio Suomipop, Radio Nova, 
Yle Radio Suomi

55+ yrs

Highest reach: 
Yle Radio Suomi, Yle Radio 1, Radio Nova

Source: National Radio Survey, annual report 
2022, weekly reach

Women Men
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Not only national
radios – local radios
measured within the
same context

#Radiovuosi2023



Source: National Radio Survey, annual report 2022 (total population, 9+)

Radio listening 
locations 2022

Home
54 %

Work
17 %

Car
23 %

Other
5 %
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72 %

7 %

16 %

5 %

Radio listening locations 2022

25 %

29 %

38 %

8 % 27 %

34 %

34 %

5 %

Source: National Radio Survey, annual report 2022 (total population, 9+)

9-24 yrs 55+ yrs25-54 yrs

Home Work Car Other
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The peaks of car listening during commuting
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Source: National Radio Survey, annual report 2022 (total population, 9+)

56 % of car 

listening minutes by male 
listeners

time

Thousands
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Mon Tue Wed Thu Fri Sat Sun

Radio listening on weekdays and weekends during 2022

Source: National Radio Survey, annual report 2022 (total population, 9+)

klo
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2022: Average monthly listening minutes

2:21 2:24 
2:28 

2:22 2:25 2:25 2:26 2:29

2:16 2:19 2:17 
2:25

tammi helmi maalis huhti touko kesä heinä elo syys loka marras joulu

Source: National Radio Survey, monthly reports 2022 (total population, 9+), minutes per day #Radiovuosi2023



Weekly radio 
listening shares
2022

51 %

22 %

17 %

Other
10 %

Source: National Radio Survey, annual report 2022 (total population, 9+)

Total 
population 9+

Yle Radio Suomi (34 %)

Yle Radio 1 (9 %)

YleX (3 %)

Yle Vega (3 %)

Yle Puhe (2 %)

Yle X3M (0,4 %)

HitMix (2 %)

Radio Suomipop (6 %)

Radio Rock (5 %)

Aito Iskelmä (2 %)

LOOP (1 %)

Helmiradio (1 %)

Groove FM (0,3 %)

Me Naiset Radio (0,3 %)

SuomiRock (1 %)

Radio City (1 %)

Radio Pooki (2 %)

Kasari (1 %)

Basso (1 %)

NRJ (1 %)

Classic (1 %)

Iskelmä (2 %)

Radio Nostalgia (2 %)

Radio Nova (9 %)

TOP51 (0,3 %)

Radio Suomi Räp (0,3 %)

#Radiovuosi2023

Järviradio (4 %)

Radio Dei (1 %)



Weekly radio listening 
shares 2022 30 %

31 %

33 %

Other
6 %

Source: National Radio Survey, annual report 2022 (total population, 9+)

25–54 yrs

Radio Suomipop (12 %)

Radio Rock (11 %)

HitMix (4 %)

Radio Nova (14 %)

Radio City (3 %)

Iskelmä (3 %)

Yle Radio Suomi (17 %)

YleX (7 %)

Yle Radio 1 (2 %)

#Radiovuosi2023

Järviradio (1 %)

Radio Dei (0,3 %)



25-54 year olds: 70 % of total listening 
is to commercial radios

National and regional commercial radio stations in 2022

9 h 7 min 
weekly

77 %
weekly

47 %
daily

ReachListening time

25–54 yrs

All 9+ 8 h 8 min 
weekly

68 %
weekly

41 %
daily
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Source: National Radio Survey, annual report 2022 (total population, 9+), weekly reach

68 %
61 %

77 %

63 %

50 %

26 %

40 %

72 %

All 9+ 9-24 yrs 25-54 yrs 55+ yrs

Commercial Yle

Radio has a high weekly reach in all age groups ...

Weekly reach
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Source: National Radio Survey, annual report 2022 (total population, 9+), daily minutes per listener

2:50 

1:52

2:44
3:16

3:41 

1:46 

2:42 

4:14

All 9+ 9–24 yrs 25–54 yrs 55+ yrs

Commercial Yle

...and the audience spends a long time listening to 
the radio

Time spent listening
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Source: National Radio Survey, annual report 2022 (total population, 9+), extra question

Radio listening device 
during the week

10 %

25 %

77 %

Computer

Mobile phone

Radio
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Radio listening device 
during the week

Source: National Radio Survey, annual report 2022 (total population, 9+), extra question

7 %

14 %

87 %

13 %

30 %

77 %

12 %

35 %

57 %

Computer

Mobile phone

Radio

9–24 
yrs

25–54 
yrs

55+ yrs
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Digital audio services 2017 and 2022

24 %
26 %

29 %

18 %

35 % 36 %

42 %

27 %

Kaikki 9+ 9–24 v 25–54 v 55+ v

Weekly reach

2017 2022

Source: National Radio Survey, annual report 2022, listening of live and on demand contents in 2017 and 2022 #Radiovuosi2023



Digital listening 
2022: most 
popular contents

Based on radio stations’ own analytics.

Commercial radios: most popular radio 
contents.

YleX Aamu: Viki ja Köpi
(viimeinen lähetys Tavastialta)

Riku Rantala: M/S Mystery: 
Viimeinen kuulutus

NHL-ilta: Kausiennakko 
2022-23

Radio Novan aamu

Radio Novan päivä

Radio Novan iltapäivä

Novan Retroperjantai

Pookin perjantai-ilta

Aamulypsy

Korporaatio

Juuso ja Tinni Show

Aito Iskelmän aamu

Retroradio

#Radiovuosi2023



The majority of audio 
listening minutes is to radio 

Total audio listening: 3 h 11 min/day

Radio
75 %

Podcasts
4 %

On demand -music (Spotify, 
YouTube)

15 %

Other listening
6 %

Kaikki 9+

Source: National Radio Survey, annual report 2022 (total population, 9+) #Radiovuosi2023

of Spotify listeners use 
Spotify Premium
(Extra question September 2022)

65 %



Shares of audio listening vary by age group

30 %

70 %
66 %

34 %

Radio Other listening

93 %

7 %

Source: National Radio Survey, annual report 2022 (total population, 9+)

9–24 yrs
2 h 18 min/day

25–54 yrs
2 h 49 min/day

55+ yrs
4 h 1 min/day

#Radiovuosi2023



Daily radio
listening time is

2 h 23 min

77 %
of 25–54 year olds listen to 

commercial radio weekly 

Lähde: Kansallinen Radiotutkimus, vuosiyhteenveto 2022

Radio listeners

The highest rating at
09:30 on weekdays 

almost 1.1 million Finns
listen to the radio 

Finland has
100+ FM radio 
stations

RADIO IN FINLAND 
2022

weekly 

87 % 
of the population

daily 

64 % 
of the population 

More choices with 
Radioplayer Suomi, 

Yle Areena, Supla and 
RadioPlay

Yle Areenalla has 
750 000 weekly 

listeners

The most listened 
day of 2022
3 h 8 min

22.12.



finnpanel.fi
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