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ONLINE VIEWING STABILIZING
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TRAD TV ≠ ONLINE VIDEO
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TRAD AD TV ≠ AVOD
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725’ HH

SOURCE: MEDIAVISION



8

2016 2017 2018 2019 2020 2021 2022

KÄLLA: MEDIAVISION 2022

NO SVOD

1 SUBSCRIPTION

2

3

4

5 OR MORE

SOURCE: MEDIAVISION

STACKING DRIVES GROWTH ON MATURING SVOD MARKET
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1.ENTERTAINMENT/LEASURE

2.TRAVEL

3.OTHER VARIABLE EXPENSES

4.MEDIA

5.COMMODITIES
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DEMAND > SUPPLY OF LOCAL CONTENT



IN SUMMARY…



• NO EFFECT OF ECONOMIC DOWNTURN ON MEDIA SPEND – YET

• ADVERTISING NEXT: BIG POTENTIAL FOR HYBRID AND FAST

• GREAT POTENTIAL FOR LOCAL (ENTERTAINENT) CONTENT

IN SUMMARY…



THANK YOU!
Marie Nilsson, CEO
marie.nilsson@mediavision.se
+46 70 749 59 67
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