listen!
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making meaning

from sound







culture
language
values
attitudes
beliefs
assumptions
expectations
intentions
emotions




vour reality




happiness
effectiveness
wellibeing




listening is gold
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physiological



cortisol

endorphins
blood pressure down blood pressure up
increased sigA increased heart risk

focus disruption

wellbeing stress, fatigue

happiness, empathy irritability, conflict
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Open plan offices

productivity
3 66%
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iInappropriate
retail soundscapes

sales

Milliman, 1982



Alternating daysof
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crossmodal
effects
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Zampini & Spence (2004)



NET CONTENT: 150

Spence & Zampini (2007)



Woods et al (2011)



happiness
effectiveness
wellibeing




“l ike to listen.
1 have learned a great deal
from listening carefully.
Most people never listen.”

Ernest Hemingway




DANGER

we are losing
our listening
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"Now can we have it as a
sound bite ?"

www.cartoonstock.com



connected?







“Savvy and insightful.”

—New York Times

ALONE
TOGETHER

WHY WE EXPECT MORE from

TECHNOLOGY and LESS

from EACH OTHER

SHERRY TURKLE










looking good
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do architects
have ears?
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65 dB

@J) Universitat Bremen

Institute of Interdisciplinary School Research
Dr. Markus Oberdorster, Dr. Gerhart Tiesler
Acoustic Ergonomics of Schools (2005)



65 dB

“The Environmental Council is of the opinion
that the results show a consistent trend. The
threshold level for possible noise-induced risk
of myocardial infarction has been established
at a daytime immission level of 65 dB(A)."

Health effects caused by noise : Evidence in the literature from the past 25 years
H Ising, B Kruppa Noise & Health 2004 Volume 6 Issue 22 Page 5-13



http://www.noiseandhealth.org/searchresult.asp?search=&author=H+Ising&journal=Y&but_search=Search&entries=10&pg=1&s=0
http://www.noiseandhealth.org/searchresult.asp?search=&author=B+Kruppa&journal=Y&but_search=Search&entries=10&pg=1&s=0
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©) moodsonic

Intelligent sounascapes
for wellbeing and productivity
WWW.MOooasonIc.com



http://www.moodsonic.com

speaking *Iistening












the marketing
revolution...
has happened




intrusion — Permission

Reluctance ——— Engagement

Broadcast ———_ Conversation
| = - —— - PY YY1 V- | [1-ye
Static/linear —______, Dynamic/interactive
1<) | p—— , I, ', Y7 [TT-
Promis¢ —————— Experience

Control ——— 5 Cocreation

Visual —— Multisensory
Rational —————— Emotional



















¢

)

L

25015

A
'
-

J






listening
creates
relationship




“Most organizations listen

sporadically at best,
often poorly, and

sometimes not at all.”

The Organizational Listening Project (2016)



18 seconds









morale

loyaity
retention
productivity
reputation

criticism
crises




employees

leadership
commitment
communication

sales
service
savings

culture
behaviour

innovation
change

ideas
involvement

stakeholders

training
accountability

threats
weaknesses

appraisal
reward

complaints
Crisis




Conscious
Committed
Compassionate
Curious
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HAIL

To greet or acclaim enthusiastically




HO“QStv be clear and straight
A“thentiCitv be yourself

Integrity be your word
Love wish them well







the audio rvolution
IS comigg fast




speaking writing

60-100,000 years 4,000 years
fast cc-able
rich editable
natural referrable
efficient permanent
nuanced publishable

interactive
synchronous

arm’s length
asynchronous




stream
news

WWw

podcast




BB («siriusxm))
Radio Mikkeli 104, RadioMedia

le
. BAUER Scnomo

GIMLET D &

} iHeart \wONDERY
TUDROLL  ADVERTISECAST

Bloomberg eb \Y/ pslack

DJ shows
curated playlists
robot ‘radio’
streamed music
live concerts
soundscapes

advertising
podcasts

downloads

audiobooks

radios
cars
legacy

TVs
cars
legacy

mobiles
headphones
speakers
IAs

the future
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“Developing a consistent
brand sound now will
benefit advertisers in an
audio-led worlid.”

Getting Vocal
Radiocentre study, 2017



Silence is death.
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Noise Is death.



Successful brands will
design with their ears!
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The Sound Agency’s four stage process
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Define Deploy

Workshop Create and produce Install sound, Regular check-ups
BrandSound Audit sonic assets acoustics, sound and refreshes

_ systems Evolution
Sound Action Plan Create BrandSound

Guidelines
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Advertising

Physical Corporate
Spaces videos

Sonic logo

Soundscapes Brand
music Phone
Products systems
Earcons Brand voice
Events Podcasts

Websites,
SM, apps









Sonic logo 0
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Gender
Age
Register and pitch
Intonation

Timbre

Pace

Emotional tone
Accent
Vocabulary

__ Slogans
Catchphrases



NOKia
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Podcasts

US podcast advertising revenue 2016-2021 (IAB/PWC)

THE Mie>5/N\GE

1,100
1,000
900
800
700
600
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400
300
200
100

$1,045m

FORTUNE
FAVORS:

2016 2017 2018 2019 2020 2021
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Browse
Radio
YOUR MUSIC
LE NEW ST4
Your Daily Mix
Songs
Albums M"ﬂv
Artists A
Stations
Local Files A
o] >
PLAYLISTS % o~
‘ )

Easy Christmas

Christmas Is Comi

Christmas Crackers

Alternative 80s Protection Michael Brook Welcome To The Real World Love And Affection
Chilled 80s Massive Attack ARTIST RADIO Mr. Mister Joan Armatrading
SONG RADIO ALBUM RADIO SONG RADIO
Alternative 90s
Songs To Test Headph... :
Recommended Stations

Discover Weekly

ARW T




10 years



Strong brands | Slow to innovate
Loyal audiences | Old-fashioned image
Hard-earned trust | Linear
Established relationships | Passive
Unmatched audio expertise | Broadcast/mass
Low cost and bandwidth
Convenient (no eyes or hands)
Mobile and global

Growing global access | Attention fragmentation
Podcasting | Podcasting
Music / playlist streaming | Music / playlist streaming
Branded content | New content owners / platforms
Interactive/augmented audio | Interactive/augmented audio
Personalisation | Personalisation/lAs
Sponsorship | Decline of advertising
Subscription-based access




Strong brands | Slow to innovate
Loyal audiences | Old-fashioned image
Hard-earned trust | Linear
Established relationships | Passive
Unmatched audio expertise | Broadcast/mass
Low cost and bandwidth
Convenient (no eyes or hands)
Mobile and global

Growing global access | Attention fragmentation
Podcasting | Podcasting
Music / playlist streaming | Music / playlist streaming
Branded content | New content owners / platforms
Interactive/augmented audio | Interactive/augmented audio
Personalisation | Personalisation/lAs
Sponsorship | Decline of advertising
Subscription-based access




radio = audio




ThIS IS
vour goal.

Champion it.




Brands

design your sound now!
be a trusted guide
Radio
innovate, diversify and win!
practice and promote listening




nada brahma
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For slide deck and free listening videos
1: Go to www.juliantreasure.com

2: Enter your emall

3: Reply “Radio slides” to first emall

©) moodsonic



Thank you!

www.thesoundagency.com
www.moodsonic.com
@)juliantreasure

@) MOoodsonIC



