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A world dominated by TV and digital

%o of total advertising spend by medium
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medlu‘m..the
"medium around
~ which all others
| revolve.” -
Deloitte




Television will remain a distinct and dominant
medium

Domestic TV set viewing will continue to
predominate (80%+ by volume well into next
decade)

Non TV viewing primarily PC migrating to

tablets, smartphone viewing remaining a niche

VOD accessibility will further increase time shift
and non-linear for a range of genres

..but linear viewing will still predominate
reinforced by social media
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> What's Hot Steve Burton on

Today's News: Our Take

Fall TV Analysis: The No. 1 TV Network Is Now The
DVR

Oct 24, 201209 MET | 38 Comments
by Michael Sct or

W Foliow @TVGMSchneider 1,650 followers

no, it's not NBC. Or CBS. Or any of the

. s traditional networks. If the digital video recorder
i :4 were a network — with you, the viewer, as chiel]
- R programmer — it would rank as tops among to
viewers and in the key young-adult
demographics.

“'F" There's a new No. 1 network in primetime, and

—— o example, on Tuesday, Sept. 25 at 10 pm,
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One Norwegian way: «Brille» measured 'K
(TNS TAM & Scores)

webrating Total Screen Rating
B (TSR): 666 000 (17%)

rerun 3 Live TV: 456 000
6%

rerun 2
5%

rerun (cons)
8%
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o Advertising revenue will stay healthy but
larger proportion of broadcaster
revenue will come directly from content:

— PPV/VOD

— Digital

— Overseas sales of formats and quality
content
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THE NAWON SEES A 3
‘The natural successor to The Killing' . SHE SEES A THREAT.
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AdAge | media news
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Twitter and Nielsen to Rate TV Shows by
New Measure

Part of Growing Secial TV Competition Ameng Social Plaforms
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30 Rock

The Return of Avery Jessup ;’z:’;;.
Latest Episode: 130 Thurs 05/10/2012 004-00 WTMJ PG-1...
Serles/Special. Jack becomes suspicious when Avery

seems unaffected by the news of his indiscretions. New.

| Enable Auto Hop 317

You can automatically hop over this event's commerclal breaks.
Would you like to enable Auto Hop for this event?

*What's an asterisk doing in our award? CBS will go to any lengths to
Keep you from enjoying ad-skipping technology — even censoring its own
writers and throwing out their decision to name Hopper 'Best In Show.’
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TV is polarising
..In terms of devices
..and in terms of audiences

Challenge for currency is to measure
mass and niche activity simultaneously

Measuring main TV set will remain the

priority
Whilst live TV will remain significant,

Importance of TV overnights will diminish
versus seven day consolidated

Big data will play an important role: RPD
from digiboxes and server data
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