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AGENDA

• How Did We Reach an Agreement 

on a Hybrid Approach?

• What Is Included in the Viewer 

Survey?

• What do the Results Look Like?

• What have been the Reactions to a 

New Currency in the Market?

• ….next steps
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FROM SINGLE SOURCE TO HYBRID MEASUREMENT

1992 2000 2008 2013 2014 2015 2017
..3-5 years 

from now 

TV-Meter: 

Direct Frequency 

Measurement (DFM)
Implementation

Constantly evolving 

measurement of viewing 

behavior

Virtual Meter Launch of the new  

Viewer Survey

TV-Meter:

Picture Matching

Watermarking 

(Audio Encoding)
Virtual Meter app

Tablets

Virtual Meter app2

Smartphones

2016

Signing of new 

contract in Oct

2018

SINGLE SOURCE HYBRID = MULTI SOURCE

Improving tagging and calibration
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WHAT IS INCLUDED IN THE VIEWER SURVEY?

• The measurement requires certified Watermarking and Tagging

• TV-Content by the Parties below is included, programmes and commercials

• This is a measurement of those parties who will allow themselves to be measured
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OPENNESS AND TRANSPARENCY

=”NEW 
METHODS
CAPTURE
HIDDEN
RATINGS”

=”THE NEW RATINGS ARE ON THEIRWAY -
YOUTUBE & NETFLIX ARE INVITED”



RESULTS - REACH

Source: Kantar Gallup Viewer Survey – All Individuals (3+), wk 1-12, 2018 – 5 min. continuous reach



+5 UPLIFT AMONG 3+

Source: Kantar Gallup Viewer Survey – All Individuals (3+), wk 1-12, 2018 – 5 min. continuous reach

81% 85%

Relative Uplift

from Streaming

+5% additional

people are

captured by the 

Viewer Survey

+5%

85

81
= 5



+12% UPLIFT FOR 15-34 YO

Source: Kantar Gallup Viewer Survey – All Individuals (3+), wk 1-12, 2018 – 5 min. continuous reach. For calculation methodology of relative weekly uplift, please see previous slide. 
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RESULTS –VOLUME

Source: Kantar Gallup Viewer Survey in 2018 and Gallup TV-Meter in 2016 – All Individuals (3+), wk 1-12, both years.

96,9%

3,1%

Viewing Minutes

TV-Set Viewing Streaming on other devices

2018

99,6%

0,4%

Viewing Minutes – Single Source

2016

From 0,4% to 3,1% streaming



IMPACT ON CAMPAIGNS

Source: Kantar Gallup Viewer Survey 2018 – Adults 15-50. c. 200 TRP
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Streaming adds to the Total Reach 

of Campaign A: From 43,6% to 45,1% 

Reach among Adults 15-50

+1.5 points



IMPACT ON CAMPAIGNS

Source: Kantar Gallup Viewer Survey 2018 – Adults 15-50. c. 300 TRP

0

10

20

30

40

50

60

Campaign B

TV-Set Viewing Total Viewing Incl. Streaming

Streaming adds to the Total Reach 

of Campaign B: From 51.1% to 53.3% 

Reach among Adults 15-50

+2.2 points



REACTIONS TO A NEW CURRENCY

=”NEW 
METHODS
CAPTURE
HIDDEN
RATINGS”

=”ONE 
MILLION 
DANES
STREAM EVERY
WEEK”



REACTIONS TO A NEW CURRENCY

Talk of the town has been PRACTICAL

- How do I ensure that I get the new Ratings Currency

in my system? (I want to report the correct numbers!)

- Can we please check the Universe again?

- I don’t care about splitting it….  Just the total number, please

- Can I compare this number to TV-HH alone?



NEXT STEPS

• More Streaming to be included!

• Improve the QC of all players to ensure correct tagging

- Broadcasters’ own players

- Distributors’ players

• Add Previews to the currency

• Add 8-30+ days Time ShiftingViewing to the reporting systems

• Improve Accuracy of Calibration Methods



THANKYOU
QUESTIONS ? 

APNI@TV2.DK

ALEXANDER NIELSEN, 

TAM STEERING COMMITTEE, DENMARK

mailto:apni@tv2.dk

