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Ennen kaikki oli
paremmin...

Television katseluun kaytetty aika ikdryhmittiin
keskimaaraisena paiviana (minfvrk)
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*Ruudun, Areena ja Katsomon kdynnistyksid ryhdytddn raportoimaan.

* Aloitamme panelistien PC:n kautta tapahtuvaa katselun mittaamisen

* Online-katselun kesto mukaan mittaukseen. (keskikatsojomdadrat)

* Ldhdetddn rakentamaan total-tv-mittausta, joka mittaa kodin ja kodin
ulkopuolisen katselun kaikilta p&datelaitteilta.

eLanseerataan total-tv-mittaus.

* Mittauksen kehittGminen jatkuu: mainonnan mittaaminen,
kifautumisdatan hyddyntdminen jne.




2019 Mittaus tarkentui ja monipuolistui

TV-ruudun kayttd: minuutit keskimdadrdisend pdivand, vko 33/2019
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" TV Networks Creating Targeted-Ad Capabilities
v

Viacom CBS and Fox seek their answer to ‘addrezsable’ online strategy

ured three wirc by Cordl B hec been tecting targeted TV commertisiz with

Qe Ao

‘Major TV programmer: are starting to advance on the 32 billion addreczable-Tv-ad
business, which lees different
watching the zame thows.

Network owners including Viscom Inc.. CBS Corp. and Fox Broadcasting Co. are having
discuszions with pay~TV providers to start celling a zmall percentage of their national
commercial time a: targeted adz. That an buya
national ad and serve & minivan ad to pay-TV-zubzcriber households where dats tuggests
there are large familiec. for example. while chowing an ad for a basic passenger car to the
rezt of the country watching the came chow at the zame time.

The effort: come a2 TV's decades-old model for ad zale bazed on age and gender
demographics is being dizrupted by both ad-free streaming cervice: and digital giant: like




