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Source: Finnpanel Oy, TAM (population: 10+ years, timeshift and guest viewing included since 2008.




Daily viewing time (min)
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Daily viewing time (hrs;min) by age groups
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Source: Finnpanel Oy, TAM, incl. timeshift and guest viewing. 4




TV viewing of active™ users of some internet services

10-44y: Average daily TV viewing 1:56 (2013)

2013 ‘ 2013 ‘ 2013

Areena, Katsomo or Ruutu 10-44 ‘ Youtube 10-44 ‘ Facebook 10-44
* Using at least once a week '

Source: Finnpanel , TAM, min/day 5




Second Screen: How often do you use internet via
computer, tablet or smartphone while watching TV?

11% 6% 6%

m Almost always

= Often
®m Sometimes
24%
25% Rarely
18%
< 35 years 35-54 years 55+ years = Never

Source: MC-Info & Cint-paneelit, MTV Oy Liikkuva kuva —tutkimukset, internet users 15-64 years



Weekly reach of total television is 92 %
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Channel shares (%)

2013 main media companies :
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Source: Finnpanel Oy, TAM (population: 10+ years, timeshift and guest *AVA expanded to terrestrial 1.2, -12. ',

viewing included)

FOX launched 16.4.-12 at SuomiTV’s channel frequency. 8




Daily viewing time to commercial channels is increasing
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Source Finnpanel Oy, TAM (population: 10+ years) Timeshift and guest viewing included since 2008
Commercial channels = selling air time in Finland




Most TV programmes are watched live even in households with
DVR or IPTV
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Source: Finnpanel Oy, TAM. Timeshift and guest viewing included. 2013.




DVR and IPTV HH’s: News, Current affairs and Sport programmes are viewed live

Jadkiekon MM-kisat 2%, Itsendisyyspdivan Putous and The Voice of
JUhIavaStaanOttO 3% b tlmeshlft hd Ilve Finland approx. 25-27 %
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Source: Finnpanel Oy, TAM, 4+y. excl. guests in DVR- and IPTV-hslds, 2013




One third of TV households have pay-TV, and in these households
viewing to pay-TV channels is 18 %

Viewing to pay-TV channels in pay-TV households:

Children 4-14 yrs: 36 % Men: 21 %
Top channels: Top channels:
MTV Juniori MTV MAX
Disney Channel Eurosport
Nelonen Nappula Discovery

Source: Finnpanel Oy, TAM 2013. Timeshift and guest viewing included.




Top recurrent programmes 2013

Putous MTV3 1262 000

Tanssii Tahtien kanssa MTV3 1035000 10
Pirunpelto Yle TV2 994 000 6
Tangomarkkinat Yle TV1 857 000 3
Taivaan tulet Yle TV2 853 000 11
Vain elamaa Nelonen 816 000 8
Salatut elamat MTV3 775 000 170
The Voice of Finland Nelonen 724 000 17
Uutisvuoto Yle TV1 704 000 34
Yle Uutiset Yle TV1 690 000 365

Source: Finnpanel Oy, TAM, incl. timeshift and guest viewing.

Recurrent programmes (excl. Reruns, sports events, programmes aired less than 3 times, programmes shorter than 3 minutes).




 Some examples of successful crossmedia programmes ...




- Docventures tol uutta yleisoa ja piti
otteessaan 12 viikkoa

Yle Julkaisut - Asiakkuus Lahteet: Tv-mittaritutkimus/Finnpanel Oy,
ComScore/Stream Sense, TNS Gallup ja Yle




Docventures oll transmediainen

(Mista seurannut, maininnat %, alle ja yli 45-v)

Alle 45-v. (n=813) Yli 45-v. (n=312)

m Televisiosta = Yle Areenasta = Radiosta (my6s nettiradio) m Lehdesta m Twitteristd ®m Facebookista ®m Muualta internetista m Muualta

Yle Julkaisut - Asiakkuus

Lahteet: Yle/NL ja AH, TNS Gallup



620 000 free-
kaynnistysta

Katsomossa
Ohjelman 355 000
keskikatsojamaara eri kavijaa 22 000 twiittia
817 000 sivustolla

Lahde: Finnpanel TV-mittaritutkimus 3.9.-13.10.2013, 10+ v. lopullisin luvuin
Comscore Dax kaynnistysten maara ilmaissisallot, sosiaalisen median luvut MTV MEDIA #SocialTV HQ
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Lahde: Finnpanel TV-mittaritutkimus 3.9. 4+ v. lopullisin luvuin

ja Twitter #bbsuomi (kaikki twiitit, jotka sisaltavat #bbsuomi tagin)
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Web-TV services Areena, Katsomo and Ruutu: on average 27 million
monthly starts
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Source: YLE, MTV Oy and Nelonen Media (free to air content from TV1, TV2, Teema, Fem, MTV3, Sub, AVA, Nelonen, JIM and Liv) 20




October 2013: majority of MTV, Nelonen Media, and Yle video content
is watched via TV set.
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250 1%
M Areena+Katsomo+Ruutu
M Tv (Yle, MTV, Nelonen Media)
200
150 cy %
0
3% 3%
+0 6%
39, 6% 12%
50
O I | |

10-14 15-24 25-44 45-64 65+

Source: Finnpanel, TAM Panel Survey week 44/2013. 21




Finnish TV landscape in 2003 and 2013

TV sets 3 544 000 4 400 000
Free-tv channels 4 13
DVR’s and recording TV sets - 34 %
IPTV - 9 %
Pay-TV subsribers 101 000 746 000
Broadband 16 % 84 %
Population viewing TV via PC 3% 44 %
Daily viewing time (hrs:min) 2:53 3:02

Source: Finnpanel, Establishment Survey and TAM. '




Top programmes in 2013

S R Y KT T T

Yle Uutiset 6.12. 20:30 1 980 000 41 %
ltsendisyyspdivan juhlavastaanotto  TV1 Fri 6.12. 18:34 1947 000 41 %
Yle Uutiset TV1 Fri 6.12. 18:30 1871 000 39 %
Yleisurheilun MM TV2 Sat 17.8. 16:47 1 508 000 32 %
Putous MTV3 Sat 23.2. 19:29 1432 000 30 %
Jaakiekon MM-kisat: Vendja - MTV3 Fri 10.5. 21:53 1379 000 29 %
Suomi

ltsenadisyyspaivan jatkot TV1 Fri 6.12. 21:31 1 347 000 28 %
Jaakiekon MM-kisat: Latvia - Suomi MTV3 Tue 14.5. 21:00 1331 000 28 %
Jaakiekon MM-kisat: Pronssiottelu MTV3 Sun 19.5. 18:26 1 249 000 26 %
Kymmenen Uutiset MTV3 Tue 14.5. 21:44 1242 000 26 %

Source: Finnpanel Oy, TAM, Population 10+y . '

Best performance / programme title 23




2013 — a good year for TV

e Average daily viewing time 3 hrs — weekly 21 hrs

* Finnish households have more TV sets than ever
e Web-tv starts increased by 15 %

 The most popular TV contents attract millions of viewers
- but behind top ratings there are thousands of different viewing habits




Finnpanel

_More information on viewing




Average weekly reach (%) by channel 2013

100

90

80

70

60

%

50

40

30

20

10

Source: Finnpanel Oy, TAM, 10+ yrs. incl. timeshift viewing.

Reach criteria 1 minute.

AVA expanded to terrestrial 1.2.-12 \ £
FOX launched 16.4.-12 at SuomiTV'’s channel frequency.




Average weekly reach(%) by channel, 25-44
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Source: Finnpanel Oy, TAM, 10+ yrs. incl. timeshift viewing.

Reach criteria 1 minute.

AVA expanded to terrestrial 1.2.-12 '
FOX launched 16.4.-12 at SuomiTV’s channel frequency.




TV weekly reach for 15-24 yrs: 79 %
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Channel share (%) for average day

30
25 2013:
Yle total. 42,0 %
20 MTV total. 29,7 %
Nelonen Media total 15,4 %
SBS Discovery Television total 5,4 %
15
10
5
0

Source: Finnpanel Oy, TAM, 10+ y incl. timeshift viewing.
AVA expanded to terrestrial 1.2.-12 '
FOX launched 16.4.-12 at SuomiTV’s channel frequency. 29




Channel share (%) for prime time (18-23)
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Source: Finnpanel Oy, TAM, 10+ y incl. timeshift viewing.
AVA expanded to terrestrial 1.2.-12 "
FOX launched 16.4.-12 at SuomiTV’s channel frequency. 30




Channel share (%) on average day, 25-44
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Source: Finnpanel Oy, TAM, incl. timeshift viewing and guests.
AVA expanded to terrestrial 1.2.-12 "
FOX launched 16.4.-12 at SuomiTV’s channel frequency. 31




Channel share (%) for 25-44, prime time (18-23)
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Source: Finnpanel Oy, TAM, incl. timeshift viewing and guests.
AVA expanded to terrestrial 1.2.-12
FOX launched 16.4.-12 at SuomiTV’s channel frequency. '




Commercial viewing time is increasing

10+ 25-44
120 120
.4 Commercial
100 100 channels 2009
80 80 M Commercial
> channels 2013
< 60 60
§ 14 Yle total 2009
40 40
20 20 M Yle total 2013
0 0

Source: Finnpanel, TAM, incl. timeshift and guest viewing.

Commercial channels = selling air time in Finland. 33'




Commercial channel share (%) 10+
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Source: Finnpanel Oy, TAM,incl. guests and timeshift viewing.

Commercial channels = selling air time in Finland. '
National Geographic since 30.9.-13.




Commercial channel share (%) 25-44
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Source: Finnpanel Oy, TAM,incl. guests and timeshift viewing.

Commercial channels = selling air time in Finland.
National Geographic since 30.9.-13.
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Finns watch 32 ads per day in average
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Source: Finnpanel Oy, TAM 2013.
Commercial national spots in Finland. '
DVR (Digital Video Recorder), IPTV (IPTV-reception)




13 % of total viewing is time shifted in DVR- or IPTV-hh’s

M live
M vosdal*

Wl tsv 1-7 days

Source: Finnpanel Oy, TAM, 10+ y incl. timeshift viewing, 2013. IPTV- and DVR-households. '
*Vosdal=viewed on same day as live




Share of time shifted viewing (%) 2013
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Source: Finnpanel Oy, TAM, incl. guests.




Share of time shifted viewing (%) 2013, by channel
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Source: Finnpanel Oy, TAM, incl. guests




Share of time shifted viewing (%) 2013, 25-44
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Number of channels viewed 2013

Weekly Daily
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Source: Finnpanel Oy, TAM.
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August 2013: 737 000 HH’s
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Pay TV share of total viewing 2013
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Source: Finnpanel Oy, TAM, incl. guests and timeshift viewing.
Pay-TV channels: Animal Planet, BBC Entertainment, BBC Lifestyle, BBC World, C More Movie channels, Digiviihde, Discovery, Disney Channel,Disney XD, Eurosport,
Foreign satellite —channel group, MTV Fakta, MTV Fakta XL, MTV Juniori, MTV Komedia, MTV Leffa, MTV Max, MTV Sarja, MTV Sport 1, MTV Sport 2, National

Geographic, Nelonen Maailma, Nelonen Nappula,Nelonen Prime, Nelonen Pro 1, Nelonen Pro 2,SVT Eu,SVT1 (Sweden),SVT2 (Sweden), TV4 (Sweden) , URHOtv, '
Viasat Movie channels, Viasat Other channels




No. of TV sets in Finland 2011-2013
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Source: Finnpanel, Establishment Survey. 44




To watch TV, which devices are used in your HH?

% hh's

100
90
30
70
60
50
40
30
20
10

0

N
O
=
NI

N
)
MY
w

TV sep Pc, Pc S’”artpho,,e Tabjgy Othe,

Source: Finnpanel, Establishment Survey. 45




Televisions, tablets, laptops and PC’s in Finland

% hh’s

100
90
80
70
60
50
40
30
20
10
0

M 2013

TV set Tablet Laptop Computer

Source: Finnpanel, Establishment Survey. 46




