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TELEVISION?

A piece of electrical equipment with a screen

(Oxford
Advanced Learner's
Dictionary)
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THE NUMBER OF DEVICES IN FINNISH HOUSEHOLDS
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REACH OF TV PROGRAMMIES BY DIFFERENT DEVICES (%)
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DAILY VIEWING TIME OF TV PROGRAMMES (MINUTES/DAY)
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TELEVISION?

on which you can watch

programs with moving pictures and sounds

(Oxford
Advanced Learner's
Dictionary)
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CONSUMPTION OF TV PROGRAMMES AND VIDEO
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CONSUMPTION OF TV PROGRAMMES AND VIDEO
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SHARE OF TOTAL VIDEO ADVERTISING EXPENDITURE..?

TV ADVERTISING -3,7%
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TELEVISION VIEWING IN FINLAND 2015

DATA SOURCES:

® Television Audience Measurement

® comScore Digital Analytix (Areena, Katsomo, Ruutu)
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AVERAGE DAILY VIEWING TIME
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Source: Finnpanel Oy, TAM (population: 10+ years, timeshift and guest viewing included since 2008).

Yle Areena, MTV Katsomo and Ruutu linear-TV programmes (free-to-air).
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AVERAGE DAILY VIEWING
2008 AND 2015
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VIEWING BY AGE GROUPS
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MONTHLY VIEWING
2014 AND 2015
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"# Finnpanel Source: Finnpanel Oy, TAM (population: 10+ years).




CHANNEL SHARES, %
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Source: Finnpanel Oy, TAM (population: 10+ years). Hero from November 2014.



TOP PROGRAMMES BY CHANNEL IN 2015
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"% Finnpanel Source: Finnpanel Oy, TAM (population: 10+ years).




CHANNEL SHARE, %
OVER/UNDER 45 YRS.
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AREENA, KATSOMO AND RUUTU 2015:
47 MILLION STARTS MONTHLY

60 000 000

50 000 000
2015
40 000 000 /\ — 2014
— 2013

30 000 000

— 2012
— 2011

20 000 000
10 000 000

0

January February March April May June July August September  October November December

"‘% Finnpanel comScore Digital Analytix



I} AREENA

VIEWER PROFILES
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AREENA, KATSOMO AND RUUTU 2015:
TOP PROGRAMMES

PREMIER WEB-TV SHARE OF
SERVICE BROADCAST IN TV WEB-TV RATING AUDIENCE

Ryhma Hau Yle Areena 28.2. 214 000 54 %

Vain eldmaa: Anssi Kelan paiva Ruutu 16.10. 184 000 12 %
Hullu - hullumpi - ylaaste Yle Areena 29.7. 167 000 78 %

Syke Yle Areena 11.3. 165 000 18 %

Aatami etsii Eevaa Ruutu 6.4. 127 000 13%

Joulukalenteri:

Kadonneiden lahjojen tapaus Yle Areena 1.12. 124 000 25 %

Posse MTV Katsomo 25.9. 110 000 13 %
Salatut elamat MTV Katsomo 30.1. 108 000 13%

Hottikset Ruutu 8.9. 108 000 17 %

Siskonpeti Yle Areena 22.10. 106 000 15 %

(For recurring programs, only the highest rated episode is listed.)

"# Finnpanel comScore Digital Analytix



y]e Areena-. Katsomo and Ruutu
share of viewing by genres
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TOP PROGRAMMIES 2015

CHANNEL WEEKDAY DATE TIME (&) AVE. MINUTE RATING A\F/{%T'\I/ll\llgL”gE
Itsendisyyspdiva: Linnan juhlat YLE 1 su 6.12. 18:55 52 %
Yle Uutiset YLE 1 su 6.12. 20:30 49 %
éﬁkxk}’s’;m"zk':f; Puolivaliers / MTV3 to 14.5. 21:57 33 %
Paaministerin puhe YLE 1 ke 16.9. 21:06 32%
Itsendisyyspaiva: Kohti Linnan juhlia YLE 1 su 6.12. 18:15 32%
Kymmenen Uutiset MTV3 to 14.5. 21:51 31%
Urheiluruutu YLE 1 su 6.12. 18:10 29 %
Pdivan saa MTV3 to 14.5. 22:44 28 %
Eduskuntavaalit 2015 - tulosilta YLE 1 su 19.4. 20:44 27 %
Jadkiekon MM-kisat: Suomi - Venaja MTV3 ti 12.5. 22:01 27 %

"# Finnpanel Source: Finnpanel Oy, TAM (population: 10+ years).




TOP SERIES 2015

AVE. MINUTE RATING AVE. MINUTE RATING
LINEAR-TV (10+) TIME-SHIFTED ON WEB-TV

Vain elamaa Nelonen, Liv 159 000
Putous MTV3, Sub m 59 000
YleLeaks Yle TV1 8 000

Uutisvuoto Yie TV1 14 000
Tdhdet, tdhdet mMTVv3 12 000
Suomen huutokauppakeisari Nelonen, Jim 25 000
Doc Martin Yle TV1 32 000
Loirinuotiolla Nelonen 34 000
The Voice of Finland Nelonen 32 000

Source: Finnpanel Oy, TAM (population: 10+ years). Sum of premiere broadcast and its reruns 7 d after the premiere broadcast. Recurrent programmes

"# Finnpanel (excl. news, sports events, sport news, events, programmes aired less than 3 times, programmes shorter than 5 minutes). Web-tv (Yle Areena, MTV
Katsomo, Nelonen Ruutu) comScore, episode average.




TV YEAR 2015:

DIVERSE AND ENTERTAINING TELEVISION

behind big numbers
there are thousands of
. viewers and stories

Music, news,
events and domestic
fiction were popular

contenton TV

. Finnpanel
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TV VIEWING IN 2015
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WEEKLY REACH
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"% Finnpanel Source: Finnpanel Oy, TAM (population: 10+ years).




AVERAGE NUMBER OF CHANNELS VIEWED

Weekly Daily
10-14 15-24 25-44 45-64 10-14 15-24 25-44 45-64

W 2014 2015

"‘% Finnpanel Source: Finnpanel Oy, TAM.



WEEKLY REACH (%), 10+
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WEEKLY REACH, %
OVER/UNDER 45 YRS.
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CHANNEL SHARE (%), 10+
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Source: Finnpanel Oy, TAM (population: 10+ years).
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MOST TV PROGRAMMES ARE BEING WATCHED LIVE
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: ': Fill]lpalu‘.l Source: Finnpanel Oy, TAM. Vosdal = viewed same day as live. TSV= time shifted viewing.




COMMERCIAL CHANNEL SHARE 2015, %

41,3

%

10+ yrs. [l 4-44 yrs. W 45+

25,1

15,515,415.7

10,4
95
82 7.8 75
6,6 6.9 6.8
! 6.1 :
e 6255 ,
' " 471716 | 1616 14 15
’ 07 g1 0705099 060606 060507

Rl ccoo PE oscoery § e,

Pay

(o3

Source: Finnpanel Oy, TAM. Commercial channels = selling air time in Finland, (2015: 19 channels): MTV3, Nelonen, Sub, MusicTV, Kutonen, TV5, JIM, MTV

W 1
v Flnnpanej Pay (MAX, Fakta, Juniori), AVA, Nelonen Pay :Nelonen Pro 1, 2), The Discovery Channel, Liv, FOX, National Geographic, Hero, Frii.




DAILY VIEWING TIME FOR COMMERCIAL CHANNELS IS OVER 1,5 HRS.
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Source: Finnpanel Oy, TAM. Commercial channels = selling air time in Finland, (24 channels (2013), 18 channels (2014), 19 channels (2015).



FINNS WATCH DAILY 30 ADS IN AVERAGE
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Source: Finnpanel Oy, TAM 2015.
Commercial 19 channels selling airtime in Finland (national spots).
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VIEWING BY GENRE ON LINEAR TV 2015, %
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"‘% Finnpanel Finnpanel Oy, TAM (4+), other programtypes and uncoded programmes excluded.




PAY TV SERVICES IN 1998-2015

% tv-households 35,3%

25%
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"‘% Finnpanel Finnpanel, Establishment Survey. August 2015, n= 3315.




PAY TV SHARE OF TOTAL LINEAR TV VIEWING 2015 (10+ YRS.)
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Il Other Pay-tv

Finnpanel Oy, TAM. Pay-tv-channels: Animal Planet, BBC Brit, BBC Earth, BBC Lifestyle, BBC World, C More Movie channels, Digiviihde, The Discovery Channel, Disney Channel, Disney XD, Eurosport, For
Satellite -channel group, MTV Fakta, MTV Juniori, MTV Leffa, MTV Max, MTV Sport 1 ja 2, National Geographic, Nelonen Maailma, Nelonen Nappula, Nelonen Prime, Nelonen Pro 1-8, SVT Eu, SVT1 (Sweden), SVT2
(Sweden), TV4 (Sweden), Viasat pay channels
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