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Let’s focus on
television

4,5 Million
TV sets in Finland

Every second

and/or SVOD services

Every fifth household has a new TV /\
set (< 2 years old),

60 % of households has a smart TV

2 600 000

TV-households in Finland
(94 % of total households)

\ £ .
Flnnpanel Source: TV Households in Finland (Finnpanel), August 2023

household subsribes to pay-TV
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Measurement basics
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TAM sample: 1000
households, 2000 persons
and 5690 devices
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Viewing
statements from
the meters
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Time spent within home
wifi for Netflix, YouTube,
Disney+ and HBO Max

Overnight reporting of TV-

Discovery

GEQGRAPHIC

LN

@ discovery+
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Broadcaster
transmission logs
(programs, breaks,
spots

Census and metadata
for BVOD
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Total population: Majority of TV viewing is still via antenna/cable

90 %
85% — 83%

80% 799  79%

Questionnaire within the RAM sample

20% 21% 21%
17%

15%
10%/—/

2014 2015 2016 2017 2018 2019
Dec Dec Sept Oct Nov Febr
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7% 7% 78%
74°% 74% — 74%
71%

Measured within TotalTV

299
26 % 26% 26 % "

23% 23 % 22 %

2020 2021 2021 2022 2022 2023 2023
Oct March Oct  March Oct March Oct

Broadcast

== Broadband

* BVOD-services:
total viewing

* Netflix, YouTube, TikTok,
Disney+, HBO Max: in
home wifi only

#TVvuosi2023



But for those under 45-years - streaming is now mainstream

78 %

68 %
64 %
59 %

0,
55% 559

48 %

45%

Questionnaire within the RAM sample

2014 2015 2016 2017 2018 2019
Dec Dec Sept Oct Nov Febr

v Finnpanel

62 %
57 % 57 %

5 54 % .
51% 50 % 51%
600
43% 43 %

49 % 50 % 49 % 38%

Measured within TotalTV

2020 2021 2021 2022 2022 2023 2023
Oct March  Oct March Oct March Oct

Broadcast

= Rroadband

* BVOD-services:
total viewing

¢ Netflix, YouTube, TikTok,
Disney+, HBO Max: in
home wifi only
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TV-households in Finland, August 2023: Most popular streaming services
TotalTV 2023:

Yle Areena

65%

63%

15 % increase in viewing YouTube
time of BVOD services MITV Katsomo /

Katsomo+

38%

Source: TotalTV-measurement (3+) Netflix 33%

Ruutu / Ruutu+ 28%

TikTok 20%

HBO Max 14%

Disney+ 14%

Discovery+ 10 %

' Finnpanel Source: Finnpanel Establishment Survey, August 2023 — monthly users #TVvuosi2023



The global streaming services have a younger
audience than the local ones

17 %
83 %
Yle Areena MTV Ruutu / Netflix YouTube HBO Max Disney+ TikTok
Katsomo / Ruutu+
Katsomo+
B under 45 years M 45+ years

v Finnpanel TotalTV 2023: Audience profiles of the streaming services (based on viewing minutes)




Total TV: viewing to TV-channels and streaming services during autumn 2023

Viewing/day
Age group
3-14 45% 13% 30% P4 1 h43 min
15-24 29%  12%  29% Y 1 h 52 min
4%
25-44 59% 11% | 18% 378 2h35min
4% 3%

45-64 88% A4 3 h 50 min

65+ 96% X% 5 h41min

1t 2t 3t 4t 5t 6t
B TotalTV (linear + BVOD) B Netflix H YouTube B HBO Max H Disney+ B TikTok

Source: TotalTV-measurement, September-December 2023. TV-viewing on all channels. BVOD = Yle Areena, MTV
Katsomo/Katsomo+, Ruutu & Ruutu+, Discovery+). Netflix, YouTube, HBO Max, Disney+ and TikTok measured in home wifi only.

v Finnpanel #TVvuosi2023



MTV, Sanoma and Yle

Viewing/day
2023: 11 % of total
viewing is via streaming 2higmin  2NBEMN O 2h2amin o gg
8%
2t
1t

B Online-viewing to Yle Areena, MTV
Katsomo/Katsomo+ ja Ruutu/Ruutu+

B Viewing to MTV, Yle and Sanoma TV channels

2019 2020 2021 2022 2023

v Finnpanel TotalTV-measurement, 3+ population. H#TVvuosi2023



Share of viewing time

2% 2% 1% ! OA)
. 100% 2%
TotalTV 2023: 1%
Big screen preferred
for TV-content
96 %
M tablet
B smart phone
B computer
mTv
3-14 15-24 25-44 45-64 65+
QV% Finnpanel Source: TotalTV-measurement, 2023. TV-viewing on all channels. BVOD = Yle Areena, MTV Katsomo/Katsomo+, Ruutu & Ruutu+, #TVVL0si2023

Discovery+). Netflix, YouTube, HBO Max, Disney+ and TikTok measured in home wifi only.



{]}%
Sample: panel of
1000 households,

including 2000
individuals
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Measurement of the TV-set

N IHE
Content is identified by audio

matching against the references
of ca 100 TV-channels

7

Z 20

Reporting includes 7 days of timeshifted
viewing (also catch-up via BVOD-
streaming services)

If there is no match against
@ references, viewing is
categorised as “other viewing”

D Whois watching? O a

W #TVvuosi2023



Jouluaatto 24.12. )
* Joulurauhanjulistus: 1 183 000 katsojaa Tammikuussa:

« Lumiukko: 850000 katsojaa * Presidentin uuden vuoden puhe: 648 000 katsojaa
* Putouksen avausjaksolla 858 000 katsojaa
Linnan juhlat 6.12.  Kultainen Venla 823 000: katsojaa

e 2519000 katsojaa, osa 1

Martti Ahtisaaren hautajaiset
e Pe 10.11. klo 12:50: 693 000 katsojaa

Marraskuussa finaalijaksot:
e Eldamani Biisi: 1 318 000 katsojaa
e Tanssii Tahtien Kanssa: 1 028 00 katsojaa

lo/<a
syee

Syys- ja lokakuussa yleiso palaa isojen
viihdeohjelmien pariin, mm.
e EldmaniBiisi (14.10):
1 054 000 katsojaa
e Tanssii Tahtien kanssa (17.9):
955 000 katsojaa

Big TV events
during 2023

shAs
huh

Elokuussa yleisurheilun MM-kisat

*  Naisten seipaan finaali:
1251000 katsojaa

*  Miesten keihaan finaali:
1081 000 katsojaa

Kesakuussa: 24.6. Yle Uutiset (Jevgeni
Prigozhinin kapina): 950 000 katsojaa

\ 4 Finnpanel Ldhde: TV-mittaritutkimus (4+). Katsojilla tarkoitetaan ohjelman keskikatsojamaaraa.
Tarkemmat toplistat 16ydat osoitteesta www.finnpanel.fi

Helmikuussa:
* UMK finaali: 1 364 000 katsojaa
* Emma Gaala: 653 000 katsojaa

Maaliskuussa hiihdon MM-kisat + eduskuntavaalit
e Miesten 50 km: 1 139 000 katsojaa

*  Naisten 30 km: 1 002 000 katsojaa

e Ylen suurivaalikeskustelu: 871 000 katsojaa

e MTV:n Padministeritentti: 720 000 katsojaa

Huhtikuussa:

e Eduskuntavaalien tulosilta: 1 245 000 katsojaa
(lahetyksen valissa esitetylla uutislahetyksella
161300 katsojaa)

* The Voice of Finland finaali, 733 000 katsojaa

Toukokuussa Euroviisut ja MM-latkaa

Euroviisujen finaalilla 1 740 000 katsojaa,
Kaarijan semifinaalilla 1 271 000 katsojaa

Kanada-Suomi 4-1 (Suomi putosi mitalipeleista):
1476000 katsojaa

La 6.5. klo 11:45 Kuningas Charles Ill kruunajaiset:
895 000 katsojaa

#TVvuosi2023


http://www.finnpanel.fi/

Big screen: on average 3,5 hours of daily viewing

3 h 38 min 3 h 37 min 3 h 37 min 3 h 31 min

1 h 3 min

2 h 42 min 2 h 28 min

2018 2019 2020 2021 2022 2023

B TV-channels ® Other viewing

\ 2 . Source: TAM (4+). TV = broadcast-TV, referenced channels, content viewed within 7 days from broadcast (also BVOD catch-up) .
Finnpanel #TVvuosi2023

Other viewing includes video streaming services, 7+ days timeshift, non-referenced channels, gaming and dvd/blueray-viweing.



2023 audience share by broadcaster
total population (4+)

Others
3%

@ WARNER BROS.
DISCOVERY

Fbi’snep 9,6 %
4,5%
Sanoma TV

16,3 % é;elonen media

11,8 %

@

v FillllpaIIEI Source: TAM summary 2023, referenced channels, content viewed within 7 days of broadcast. #TVvuosi2023




2023 audience share by broadcaster
Age group 25-54-years

Others
43 %

@ WARNER BROS.
DISCOVERY
13,7 %
(2
%nsﬂep

7,1%

é\elonen media

Sanoma TV 15,1 %
22,2 %

v Finnpanel Source: TAM summary 2023, referenced channels, content viewed within 7 days of broadcast.




Discovery

) Sclﬁ:'? CEOCRAPHIC
2023: Commercial TV reaches half of /.
the population (4+) on a daily basis

Viewing Reach
4+ | 9t 06 min 77 % 52 %
weekly viewing weekly daily

25-54 | 7t 21 min 76 % 47 %

weekly viewing weekly daily

Commercial channels 2023: MTV3, MTV Sub, MTV Ava, Nelonen, Liv, Jim, Hero, Kutonen, TV5S, The
Discovery Channel, Frii, Eurosport 1, TLC, Star Channel, National Geographic

#TVvuosi2023

v Finnpanel



2023 top
programs by
channel

v Finnpanel

Channel Date
YLE 1 6.12.
@ wmrv3 25.5.
YLE 2 23.8.
4 Nelonen 28.4.
(5)7Tvs 2.1.
YLE Teema 6.12.
@ M1V Ssub 2.7.
YLE Femn 8.5.
/@ose Hero 28.12.
@l Kutonen 1.5.
e Jim 29.12.
S vvava 8.3.
Aiv Liv 10.5.
STAR STAR Channel 21.12.
National Geographic 2.2.
TLC 31.1.
Frii 5.12.
Z1 Eurosport 1 30.4.
@ The Discovery Channel 4.12.

Source: Finnpanel TAM (4+), single episodes

Program

Linnan juhlat, osa 1

Kymmenen uutiset (Kanada-ottelun eratauolla)
Yleisurheilun MM: 5. kisapaivan iltakilpailut
The Voice of Finland, finaali

Jaakiekon nuorten MM: Suomi-Ruotsi
Tuntematon sotilas (12)

Timanttiliiga

Murha Sandhamnissa

Elokuva: Beck: Erakko

Snooker: MM-loppuottelun 4. sessio

Elokuva: Koskinen: Piripolkka

Hudson & Rex

Rikkaat ja rahattomat

Rillit huurussa

Hitlerin katastrofaalinen aavikkosota

90 paivaa morsiamena: Haiden jalkeen

Kova laki: Erikoisyksikkd

SNOOKER WORLD CHAMPIONSHIP SHEFFIELD Fin

Wheeler Dealers (Season 18b) Ep 7

Rating 4+

2518800

1486000

1251000

732700

545900

389100

253700

242300

190 600

170000

158 800

141700

93 800

92 200

89100

82100

78 600

23500

13900

473%
27,9%
23,5%
13,8 %
10,2 %
73%
4,8%
4,5%
3,6%
32%
3,0%
2,7%
1,8%
1,7 %
1,7%
1,5%
1,5 %
0,4 %

0,3%

#TVvuosi2024



Presidential
election 2024:
interviews with
the candidates

v Finnpanel

Ke 3.1.

To4.1.

Pe 5.1.

Ma 8.1.

Tio.l.

Ke 10.1.

Pe 12.1.

Ma 15.1.

Ke 17.1.

Jutta Urpilainen

Jussi Halla-Aho

Mika Aaltola

Pekka Haavisto

Li Andersson

Sari Essayah

Harry Harkimo

Olli Rehn

Alexander Stubb

714 000 viewers

643 000 viewers

669 000 viewers

896 000 viewers

814 000 viewers

672 000 viewers

650 000 viewers

766 000 viewers

940 000 viewers

#TVvuosi2023



More viewing data at

finnpanel.fi

) Finnpanel
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